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learning outcomes:

- explain the development of different business activities within the
economies studied

- analyse business structures, strategies and relationships within the region

- differentiate local, national and international influences on firms’ behaviour
in Asia

- evaluate contending strategies or approaches to the conduct of business
with the Asian region and apply them to case study materials

- develop greater skills in active listening, group discussion, debating, oral
communication

outline:

=

. the Strategic importance of the Asia Pacific

2. Theoretical approaches to Asian Business

3. The Role of the State in Asia

4. The Development of Japanese Business

5. Contemporary Japanese Business

6. Korean Business

7. China’s Checkered Economic Past

8. Contemporary Business in China

9. Business Development in Southeast Asia: The Case of Singapore
10. Indian Business

11. Strategies, Strategic Alliances and Marketing for Asia Pacific
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