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Contact hours  13 
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Lecturer Prof. Dr. Robert Richert 
Schmalkalden University of Applied Sciences, Germany 

Topics learning outcomes: 

• to identify the market principles of the German Social Market 
Economy 

• to identify the social principles of the German Social Market 
Economy 

• to explain the German post-war economic development 

• to get an overview about Germany’s culture 

 

outline: 

1. Introduction 

2. The German Social Market Economy 

2.1 Market Principles 

2.2 Social Principles 

3. The German “Wirtschaftswunder” (“Economic Miracle”)  

4. The German Culture 

4.1 Historical Overview 

4.2 Important Values 

5. Conclusion 

References Distribution of all reading material in class 

Teaching methods • lectures 



• discussions 
• combined with tours to important historical sights in Berlin 

Grading written exam (60 minutes) 

Teaching language English 

 


