SCHMALKALDEN
UNIVERSITY

A

Syllabus: “Business English”

International School, Winter Term 2025/2026
Anita Toronyi Ph.D.

(a) Inhalt und Ansatz | Content and Approach

e This course is designed for international students at a B1-B2 level of English competence and
focuses on developing foundational skills in Business English. The course will cover essential
business vocabulary, communication skills, and basic writing techniques in a business context.

e Course content:
o Introduction to key terminology in various business contexts
Overview of different types of business and business sectors
Verbal and non-verbal communications in various business environments
Professional behaviour in a business setting
Application of common phrases and terminology in written business communications
Basic negotiation skills in a business context
The importance of customer service relations to business success
Overview of basic marketing concepts (target audience, branding)
Key elements of a successful business / marketing presentation
Design marketing concept related to own product (group project)
Benefits of networking in business relations
Overview of business ethics
The basics of resume writing and formatting a Letter of Interest
In-depth analysis of interviewing skills (mock interviews)
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o Registration on Stud.IP is required in order to take part in the course.

(b) Qualifikationsziele | Learning Objectives

e By the end of this course, students will demonstrate an understanding of essential Business English
vocabulary and communication skills (verbal and written) necessary for effective participation in a
professional environment.

e The students will be able to

build foundational business vocabulary and phrases.

identify Business English terms in context.

improve written and oral communication skills in a business setting.

display an understanding of business etiquette and professional conduct.
recognize cultural nuances that may affect communication in a business context.
enhance their reading comprehension of business-related texts.

create simple business documents (reports, and memos).

produce formal emails that adhere to standard conventions of business writing.
accurately summarize and discuss content from business-related audio and video materials,
demonstrating their understanding of key concepts.

design and present their own marketing concept for their product (group project).
compose their CV based on professional and practical experiences.

o develop their interviewing skills for future job opportunities in their field.
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(c) Kursstruktur | Course Structure

e 4 SWS Group 1: Tuesday 12:30-14:00
Thursday 12:30-14:00

Group 2: Tuesday 14:15-15:45
Thursday 14:15-15:45

(d) Kontakt | Contact

e Email: a.toronyi@hs-sm.de | +49 03683 688 1634 | Room: D 0112

(e) Studien- und Priifungsleistungen | Course Assessment

Group project / presentation (30% of final grade)
Written examination (90 min, 70% of final grade)
Examination date: 29/01/26

5 ECTS
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