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Strategic Marketing and Brand Management
Business and Economics

Prof. Dr. Sebastian Ullrich

5

Bachelor

Students have to take a comprehensive, in-class, written examination.

This module introduces the fundamentals of strategic marketing, including internal
and external situation analysis, defining marketing objectives and strategic focus,
and developing strategies related to time, competition, the market, and the brand.
A creativity workshop supports structured idea generation. The main emphasis is
on brand management and leadership, including identifying brand values,
developing brand positioning, planning and implementing marketing programs,
measuring and interpreting brand performance, and building, strengthening, and
sustaining brand equity.



