
International	Business	
International	Business	is	a	subject	that	teaches	how	to	
nurture	a	local	business	and	make	it	global.	It	explains	
the	business	practices	and	strategies	required	to	
succeed	in	international	markets.		
If	you	aspire	to	a	challenging	position	in	the	field	of	
international	management,	studying	international	
business	might	be	the	right	choice	for	you.	This	course	
prepares	you	for	a	career	in	multinational	companies.	
By	completing	this	course,	you	will	not	only	deepen	
your	business	expertise.	The	course	also	tries	to	
develop	interest	in	different	functional	areas	of	
multinational	companies,	to	understand	the	political	
and	economical	particularities	of	different	countries	
and	to	prepare	its	graduates	for	intercultural	
communication.	
	
• The	International	Business	Environment	
• The	Cultural	Environment	of	International	Business	
• Culture	and	Communication	
• The	Global	Organisation	
• Working	in	the	International	Business	Environment	
• International	Business	and	Trade	
• Global	Financial	System	
• International	Business	and	Investment	
• Global	Strategy	
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Lecturer:	Prof.	Dr.	Bernhard	Schellberg	
Language:	English	
Semester	Hours:	2	
Course	Assessment:	Final	Exam	(60	min.)	
Workload:	75	hours	
ECTS:	2.5	CP	
	


